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	INTRODUCTION TO THE COURSE


Managerial economics (BM4404) is the "application of the economic concepts and economic analysis to the problems of formulating rational managerial decisions". Managerial Economics introduces students to the use of economic analysis for business decision-making. Economic theory and quantitative methods are applied to managerial decision involving prices, production, and profit maximization. It is an important module for this MBA as the module encourages critical understanding of economics in the field of business. 

	COURSE SYLLABUS


	1. 
	Name of Course/Module: Managerial Economics

	2. 
	Course Code: BM4404

	3. 
	Name of academic staff: Dr. Chandramalar

	4. 
	Rationale for the inclusion of the course/module in the programme :

Managerial Economics introduces students to the use of economic analysis for business decision-making. Economic theory and quantitative methods are applied to managerial decision involving prices, production, and profit maximization. It is an important module for this MBA as the module encourages critical understanding of economics in the field of business. 



	5. 
	Semester and Year offered: Semester 1 / Year 2

	6. 
	Total Student Learning Time (SLT)
	Face to Face
	Total Guided and Independent Learning

	
	L = Lecture

T = Tutorial

P = Practical

O= Others
	L

28
	T

28
	P

28
	O

36
	120

	7. 
	Credit Value: 3 credit hours

	8. 
	Prerequisite (if any)

	9. 
	Objectives: To familiarize the student with the concepts and tools of economic analysis as applied by management in various market environments. Managerial Economics involves decision making for optimal results after consideration of alternative strategies.

	10. 
	Learning outcomes:

After the successful completion of this module, students should be able to:

· to build upon the microeconomic models learned in basic economics  so as to apply them to “real world” managerial problems and solutions;

· explain the underlying theories of microeconomics and understand how these theories apply to managerial problem solving techniques;

· apply demand theory and demand estimation as they relate to management decision making in product pricing;

· apply production theory as it relates to management decision making in determining product production levels;

· evaluate various techniques of decision making faced by managers operating under different types of competition;

· critically assess the role of government and regulation in the economy.



	11. 
	Transferable Skills: Skills and how they are developed and assessed, project and practical experience and internship 

Communication – Written, Information Technology, Subject Specific, Interpersonal and Personal Organisation.

	12. 
	Teaching-learning and assessment strategy
Group assignment (60%) 
3 hours written examination (40%) 


	13. 
	Synopsis

This module is concerned with the application of economic principles to key management decisions within organisations. It provides guidance to increase value creation within organisations, and allows a better understanding of the external business environment in which organisations operate.

	14. 
	Mode of Delivery (Lecture, Tutorial, Workshop, Seminar, etc.)

Lectures, Tutorials

	15. 
	Assessment Methods and Types

40% - 3 - hours written examination

60% - Coursework assignment

	16. 
	Mapping of the course/module to the Programme Aims  

The curriculum is designed to meet the programme aims of 1, 2, 3 & 4.

	17. 
	Mapping of the course/module to the Programme Learning Outcomes  

The curriculum of BM4404 is designed to meet the learning outcome of 10.



	18. 
	Content outline of the course/module and the SLT per topic

	
	Topic
	SLT Hours

	
	
	L
	T
	P
	IL
	Total

	
	Definition, nature and scope of Managerial Economics and application of economics in managerial decision-making.
	2
	2
	2
	4
	10

	
	Combining Microeconomics and Macroeconomics Analysis for managerial decision-making 
	2
	2
	2
	4
	10

	
	Demand / Supply Analysis
	4
	4
	4
	4
	16

	
	Production and Cost Analysis in the short run and long run
	4
	4
	4
	4
	16

	
	Types of Market Structures and their Goals – Perfect Competition, Oligopoly, Profit Maximisation, Price-Cost Margin, Game Theory Models
	4
	4
	4
	4
	16

	
	Types of Market Structures and their Goals – Monopoly, Monopolistic Competition, Sources of Market Power, Antitrust Issues, Game Theory Models
	4
	4
	4
	4
	16

	
	Pricing Strategies and Output Determination
	4
	4
	4
	6
	18

	
	Government and Business - Need for Government intervention in the market - Price Controls - Support Prices and Administered Prices - Prevention and control of monopoly - Protection of consumers' interest - Economic Liberalization.
	4
	4
	4
	6
	18

	
	Total SLT
	120


	19. 
	Main reference supporting the course:

Farnham, P.G. 2010. Economics for Managers. 2nd edn. United States of America: Prentice Hall.
Additional reference(s):

Keat, P. and Young, K. 2009. Managerial Economics. 6th edn. Pearson.


	20. 
	Other additional information 


	CLASS SCHEDULE


BM4404 – MANAGERIAL ECONOMICS
Lecture Plan 
This plan may be modified according to need as the semester progresses .
	WEEK
	LECTURE TITLE
	CHAPTER

(Farnham 2nd ed)

	1&2
	Managers & Economics 
	1

	
	Demand, Supply, and Equilibrium Prices
	2

	3&4
	Production and Cost Analysis in the Short Run
	5

	
	Production and Cost Analysis in the Long Run
	6

	5&6
	Market Structure: Perfect Competition
	7

	
	Market Structure: Monopoly and Monopolistic Competition
	8

	6&7
	Market Structure: Monopoly and Monopolistic Competition (continued)
	8

	
	Market Structure: Oligopoly
	9

	7&8
	Pricing Strategies for the Firm
	10

	
	Measuring Macroeconomic Activity
	11

	9&10
	The Aggregate Model of the Macro Economy
	14

	
	The Aggregate Model of the Macro Economy (continued)
	14

	11&12
	Combining Micro and Macro Analysis for Managerial Decision Making
	16

	13&14
	Revision
	


Notes: 

(1) All chapters refer to the main reference text: Farnham, P.G. 2013. Economics for Managers. 3rd  edn. United States of America: Prentice Hall.
	CONTINUOUS ASSESSMENT SCHEDULE


This module is assessed by both coursework and examination.

Coursework Percentage: 60%
Examination Percentage:  40%
Coursework Details

	TASKS
	PERCENTAGE

	Mid-Term
	10%

	Group assignment
	20%

	Presentation
	10%

	Individual assignment
	20%


	Warning: Cheating       


Cheating, in any form, is a very serious offence which could lead to severe disciplinary action.  Cheating includes:

· using unauthorised materials in tests and examinations;

· letting another person take tests or examinations on one’s behalf OR taking tests or examinations on another person’s behalf;

· working jointly, copying or sharing another student’s work and presenting it as one’s own piece of work;

· inventing, copying or altering data, quotations or references;

· plagiarising, i.e. taking or using another person’s work without attributing the source and thus, giving the impression that it is one’s own work.   

	Penalties for Cheating in Tests or Examination


Any student caught and found guilty in the disciplinary hearing will be deemed to have FAILED in the subject and will be required to REPEAT the said subject. Any repeated offence may result in EXPULSION FROM THE UNIVERSITY.

IMPORTANT POINTS TO NOTE

ATTENDANCE
As students, you will benefit by attending classes regularly. Full attendance is required and the University has the right to bar any student from taking the final examinations for poor class attendance (below 75%). If you are barred, you will not be allowed to take the examination and will have to repeat the level in the subsequent semester.
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